It is not surprising that institutions, organisations, businesses and many others owe their well-loved, widely recognised, valuable names to their branding efforts. It's, indeed, a well-known fact that simply using the name of a thing invokes the imagery and emotions associated with it. Gertrude Stein (03 February 1874 -27 July 1946), an American writer, poet and art collector, wrote "Rose is a rose is a rose is a rose". This sentence is part of a 1913 poem, "Sacred Emily", appearing in the book " Geography and Plays" (1922) .
The most often interpretation of the meaning is, things are what they are.
Some brands owe their names to chance or whims of their owners or even spelling errors, e.g.
(a) Starbucks, one of the original Starbucks founders had a literary bent and a "Moby-Dick" fan, so chose the name Pequod (Captain Ahab's ship), but rejected it because a 'cup of Pequod' sounded odd. Another founder suggested Starbo, the name of an old mining camp on nearby Mount Rainier, south east of Seattle. This sounded similar to Starbuck, the name of Pequod's first mate -so Starbucks it was. (b) Ebay founder, Pierre Omidyar, formed a company called Echo Bay Technology Group, had originally intended to register his site as echobay. com, because 'it just sounded cool', but he discovered that a mining company had taken the name several months earlier and so went with ebay. com, his second choice. (c) Novell, the name of a leading infrastructure software provider, is said to have come from a misspelling and was a suggestion from one of the founder's wives, who mistakenly thought it meant new in French and was almost certainly thinking of 'nouvelle' .
All this goes to re-enforce the famous, anonymous quotation, "Words have meaning and names have power".
We accept the fact that learning is a life-long process; a process to keep ourselves abreast of current changes and anticipate the future. Socrates, Father of ancient Greek philosophy, believed in the good of knowledge and virtue. He was sure of one thing, that he knew nothing and reacted with disbelief when the Oracle of Delphi proclaimed him the most intelligent man in Athens. Setting out to disprove this, he questioned the great and the good and found that the very citizens who thought themselves to be wise were not necessarily so. Paradoxically, awareness of his own ignorance allowed him to expand his mind. This is the sort of humility we must strive for.
Plato said 'ignorance is the root of all evil'. He also gave us a current definition of its antithesis "knowledge". For Plato "knowledge" is "justified true belief". This definition is worthy of consideration as we reflect on our own perils of ignorance.
Plato's vision of the infinitive "to know" was that three conditions must be met.
(a) The notion in question must actually be true (b) We must believe it because if we do not believe something that is true we can hardly claim that we know it (c) And, most certainly, it must be justifiable.
The need for critical thinking is as pressing as ever. We must have the ability to comprehend and evaluate that information.
We salute Professor Taylor and his colleagues in believing that Perfusion would be an effective channel to disseminate knowledge and, today, Perfusion is a brand in itself. Let us together strive to make it even more important. Like Socrates, we shall keep an open mind and see the virtue of this open mind. Our critics are our greatest source of learning and, as scientists, educationists, clinicians and researchers, we have to constantly accept the greatness and effort put in to expand our scientific knowledge and understanding by our contributors and subscribers.
Hodge et al. write about 'Factors contributing to burnout among perfusionists' and elaborate a concept. El-Essawi et al. share the final results of a prospective, randomised, multicentre study evaluating minimised perfusion circuits and Rimpilainen et al. compare the use of minimised cardiopulmonary bypass with conventional techniques on the incidence of retinal microemboli during aortic valve replacement surgery.
Perfusion is now beyond Perfusion by its virtue. It has strived to keep abreast of changing times and is evolving itself. I am extremely confident that together with section editors and our publishers SAGE, along with authors and readers, we will steer Perfusion to greater heights and re-enforce Professor Taylor's vision of being a definitive journal.
It is, indeed, with great pleasure I wish you Seasons Greetings, a Merry Christmas with the family and usher in the New Year to expand our horizons ever more. "I am returning this otherwise good typing paper to you because someone has printed gibberish all over it and put your name on the top" An English Professor, Ohio University
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